In 2008 broadcast market grew by 53%

In 2008 the total sales volume of the audio-visual broadcast and re-transmission service market grew by 53,85% over 2007, the total sum being 235,76 million lei, the investment increased by 30% coming up to 58,25 million lei, as shown in a report by the National Regulatory Agency for Electronic Communications and Information Technology (ANRCETI), based on statistical data submitted by the providers of these services.

The highest turnover - 107,86 million lei – was achieved by on-air TV broadcasting providers. The sales of cable TV service providers are estimated at 90,72 million lei, those of radio broadcasters – at 37,18 million lei. With reference to cable TV sector, the Average Revenue per User was 38,32 lei, the main service providers being Sun Communications, with over 51% market share and 44,30 lei ARPU in 2008.

In terms of investments, the most significant increase was estimated in on-air TV sector - 564,5% - 22, 07 million lei. This was determined by the need to implement modern technologies, to promote new services and to extent the area of coverage. 28, 1 million lei was invested in cable TV sector, which is lower by 20,64% compared to 2007. 8,07 million lei was invested in radio broadcasting sector.

From the total of investments, the most significant part – 52,93 million lei or 91% was allocated to network equipment, which enabled the implementation of new technologies, such as digital cable and satellite TV (DTH), the extension of TV networks and the improvement of service quality.

According to the Agency report, the number of users of encoded on-air and cable TV services (MMDS-based) increased in 2008 by 35% and exceeded 236 thousand, of which 11,9 thousand use digital TV services. The penetration rate of multi-channel TV services (both cable and MMDS) per 100 inhabitants was 6,91% - an 35% increase over 2007.

As anticipated by the Agency, in 2009 the number of digital TV users will increase further, the tendency being determined by more diversified offers launched by digital TV providers, enabling the users to choose high-quality TV programs at affordable prices.

According to the data available with ANRCETI, in 2008, 252 service providers offered services in this sector: 203 – TV program providers and 49 – radio program providers.

The Agency will make publicly available more in-depth information about the developments of the electronic communications market in 2008 in late March. 
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